Story of Change - CREATE - on

Who

Boston and South
Holland residents of all
ages

How
New commissions to
Transported freelance
artists

Recruit and profiled via T
and partner Social Media
platforms and websites

Family's, parents home
schooling

Members of our
independent groups and
other project
particinants

Direct email and through
new Creative Coffee
morning

Transported Team,

especially marketing and Direct contact, telephone,
MB Associates post

(Evaluation)

FUUEIEEE [T Media - Radio, Newspapers,

TV

especially Local
Authorities

Professional artists that
would have been
working with us

Commissioned, funded

Students and emerging
artists

Develop practise and new
forms of activity

What
Arts activity in the
home, whilst exercising
or shopping

Visual art, craft,

ideas

Facilitating Networking
and sharing ideas and
experiences and
exhibitina artworks.

Video Demonstrations ,
instructions, feedback
and development of
skills

Learning Forums for
artists and project
participants

Effective evaluation of
whole process

Creation of new art
works

puppetry, responding to

Why (So what?)
Respond to Covid and
lock down
circumstance

Combat isolation

Reinforcing
Transported "family" of
Nexus

Test , develop and
evidence new
approaches to
engagement.

Develop new partners
and networks for
future

Create virtual
groupings

Increase confidence
and sense of
achievement

V 7ZZ

TRANSPORTED

Develop informed

contingency plans

for future

Inform approach for
next phase of the
programme

Contribute to CPP
learning and core
purpose -engaging
least engaged

Increase independent
activity to broaden
offerin B & SH

Improve peoples
mental health and
wellbeing



